
� Course Information

In-Person Class
Monday, Wednesday, 9:00 AM to 10:15 AM, BBC124

Asynchronous Final Period
Monday, May 19 8:30-10:30 AM
No meeting

During this final period you will turn in your Portfolio Final Draft on Canvas

ɀ Course Description and Requisites
English 2 is a course that focuses on the relationship between language and logic in composing arguments.
Students learn various methods of effective reasoning and appropriate rhetorical strategies to help them
invent, demonstrate, and express arguments clearly, logically, and persuasively.

GE Area(s): A3. Critical Thinking and Writing

Prerequisite(s): Completion of GE Area A2 with a grade of "C-" or better.

Note(s): ENGL 2 is not open to students who successfully completed ENGL 1B.

Letter Graded

Y Classroom Protocols

ENGL 2
This course is open to all students needing to fulfill GE Area A3 (Critical Thinking). It is not open to
students who have successfully completed ENGL 1B.
Prerequisite: ENGL 1A or Stretch English (with a grade of C- or better)

College of 





our chance to identify and articulate what we’ve learned and what we’ll take forward with us into future
learning/writing experiences.

Program Policies
First-Year Writing policies are listed at the following website:
https://www.sjsu.edu/english/frosh/program-policies.php
(https://www.sjsu.edu/english/frosh/program-policies.php).

Our Class Policies
Course Theme

Aristotle called rhetoric “the ability, in each particular case, to see the available means of persuasion.”
Cicero declared it “speech designed to persuade.” Burke defined it as “[the] use of words by human
agents to form attitudes or to induce actions in other human agents.” In every case we see that
influence is at the core of rhetoric.

In this course we will study influence through the modern figure of the “influencer,” a professional
whose goals of persuasion are tied to marketing a product, service, or their own brand online. What
rhetorical strategies do influencers rely on to argue the value of a fast fashion brand? A VPN? A meal
delivery service? A lifestyle? How are the strategies of these “human agents” furthered by nonhuman
agents like social media or search engine algorithms? What are the social and political contexts that
enable these arguments and how do influencers capitalize on them?

As we tease apart the elements of influencer rhetoric, we will also build our own arguments about the
ethics and value of this new economy. How have our lives been changed by this new form of
marketing? In what ways does it bring value? How should it be regulated? Who is responsible for the
negative effects of social media and influencer culture?

Our goal by the end of this course is not only to “see the available means of persuasion” for ourselves,
but also to consider the ethics and impact of persuasion and the ways our own influence can shape
the world around us.

Learning Environment

As college students, you are responsible for your success in this course. You should be attentive to
instruction, engaged in discussions and activities, and caught up with all coursework. Participation is
key to our collaborative learning environment, so I expect you to be civil and respectful toward me and
the other students in the class.

Please note: sometimes projects and class discussions include material of a sensitive nature. In this
course, students may encounter materials that differ from and perhaps challenge their ideas, beliefs,
and understanding of reality. Students are encouraged to discuss issues about such material with the
instructor.

Lectures and Announcements

/english/frosh/program-policies.php




Participation and Absent Policies

To earn full points for in-class work, students must be present and participating and must turn in work
before the end of class. Students must be present in class to earn credit for group work. Students who
do not submit work to Canvas before the end of the class period (including just their name on group
work) will get a late penalty.

Absent students can make up work as follows:

1. Connect with a trusted classmate to get notes, announcements, and clari



https://sjsu.edu/general-education/ge-requirements/overview/learning-outcomes.php




Word count: 1200 (with multimodal materials)
Points: 250

Portfolio: Final Reflection
Rough Draft Due: 5/12

In-Class Peer Review Workshop: 5/12

Final Draft Due: Monday, May 19 10:30 AM

Word Count: 600
 Points: 100

Homework and Classwork: Participation
Students will have regular reading and writing homework to prepare before each week of class. We
will also complete writing, analysis, and group work in class. All assignments will be turned in on
Canvas. See the section on Class Policies (above) for details about absences, late work and
extensions. 

Links will not be accepted as submissions for homework or in-class assignments.

Word count: 4000+

Points: 250

 


 Grading Information

Criteria
Type Weight Topic Notes

Contextual Analysis 20% 1000 words GELO 1-4

(Focus on GELO 2 and 3)

Persuasive Research Essay 20% 1200 words GELO 1-4

(Focus on GELO 1 and 4)

Oral Presentation 25% 1200 words GELO 1-4

(Focus on GELO 1, 2, 3, 4)

Portfolio 10% 600 words GELO 2 and 4



Type Weight Topic Notes

Homework and Classwork 25% 4000+ words GELO 1-5

Breakdown
Grade Range Notes

A 93% to 100%

A- 90-92%

B+ 87% to 89%

B 83% to 86%

B- 80% to 82%

C+ 77% to 79%

C 73% to 76%

C- 70% to 72%

D+ 67% to 69%

D 63% to 66%

D- 60% to 62%

F 0% to 59%

̗ University Policies
Per University Policy S16-9 (PDF) (http://www.sjsu.edu/senate/docs/S16-9.pdf), relevant university policy
concerning all courses, such as student responsibilities, academic integrity, accommodations, dropping and
adding, consent for recording of class, etc. and available student services (e.g. learning assistance,
counseling, and other resources) are listed on the Syllabus Information
(https://www.sjsu.edu/curriculum/courses/syllabus-info.php) web page. Make sure to visit this page to
review and be aware of these university policies and resources.

b Course Schedule
Week 1: syllabus, rhetoric

Week 2: (homework due) context xtt d  og,�(e.e�  

http://www.sjsu.edu/senate/docs/S16-9.pdf
/curriculum/courses/syllabus-info.php


Week 3: (rough draft due) peer review, class essay 2

Week 4: (homework due) pathos, workshop

Week 5: (final draft due) reflection, research

Week 6: (homework due) infopower, logic

Week 7: (rough draft due)  peer review, context

Week 8: (homework due) perspectives, workshop

Week 9: (final draft due) reflection, assumptions

Spring Break

Week 10: (homework due) oral argument, ethos

Week 11: (rough draft due) peer review, exigency

Week 12: (homework due) check in, slides

Week 13: presentations 

Week 14: (homework due) presentations, portfolio

Week 15: (rough draft due) peer review


